
May 21, 2003

Dear Company President:

Please find enclosed a copy of a letter and information package that I have sent to the president of 
the U.S. Coffee Association, Mr. Nelson, describing in detail a revolutionary new disposable paper 
cup, the Clever Cup (patent pending).

The Clever Cup's striking, pleated style represents a distinctive alternative to existing disposable 
cups, thereby offering a tremendous marketing opportunity.  But the primary advantage of the 
Clever Cup over competitors is that its pleated body effectively insulates against hot contents.  I 
must emphasize that the insulating effect of the pleated body is so dramatic that the need for 
double-cupping or supplementary insulating sleeve is completely eliminated.

The Clever Cup is better looking than its competitors, far easier to grip and hold, does not require 
supplementary insulating measures, and is far safer in actual use.  You have to try it too believe 
how much better it really is than similar products in every measure of function!

I would greatly appreciate receiving your response to this innovative new paper cup, as we are in 
the early stages of development and introduction to the market place.

Sincerely,

Conrad Martin

P.S. Please note that a system for the efficient delivery, storage and dispensing of cups is also under 
development.

Box 1164, Station F, Toronto (Ontario) M4Y 2T8
Phone (416) 944-3099 / FAX (416) 944-3488

conrad@clevercup.com



May 21, 2003            

Mr. Nelson
President
U.S. Coffee Association

Dear Mr. Nelson:

The revolutionary new Clever Cup (patent pending) is poised to dramatically impact the market in 
disposable paper cups and containers.  This product represents a tremendous potential marketing 
opportunity for the coffee industry as a whole.  For details concerning the innovative new Clever 
Cup, please refer to the enclosed information package, and visit our web site at 
www.clevercup.com.

The product's unique pleated body not only represents a distinctive, upscale new style, but also 
makes the Clever Cup far easier to grip and hold than competing products, and provides a simple 
yet stunningly effective layer of insulation against hot contents.  The Clever Cup thus offers a 
tremendous safety advantage over its competitors without the need for double-cupping or 
supplementary insulating sleeves.

As the process of engineering and introducing this new product to the market in disposable paper 
cups and containers move forward, we would greatly appreciate comments and input from 
industry professionals and potential investors.  Please encourage your colleagues and 
acquaintances to investigate our web site so that the Clever Cup's development and introduction 
to the market place can occur as quickly as possible.

Thank-you for your time and consideration.  We greatly value your reply.

Sincerely,

Conrad Martin

P.S. Please note that a system for the efficient delivery, storage and dispensing of cups is also under 
development.

Box 1164, Station F, Toronto (Ontario) M4Y 2T8
Phone (416) 944-3099 / FAX (416) 944-3488

conrad@clevercup.com



Dear Company President:

The information in this fax has been forwarded to your attention because your company is either 
directly connected or potentially related to the huge, US$70 billion coffee industry.  The fax 
concerns a revolutionary new disposable paper cup, the CLEVER CUP, which is poised to take the 
industry by storm.

A copy of a letter which has been sent to the president of the United States Coffee Association has 
been included.  The letter explains the concept and importance of the Clever Cup.  For further 
information, feel free to visit our web site at www.clevercup.com.  Please pass this information on to 
anyone you feel may be interested.  If you are interested in the development and introduction of 
this exciting new product, we would greatly appreciate a response by fax or email at the earliest 
possible convenience.

Sincerely,

Conrad Martin

FAX MESSAGE

Box 1164, Station F, Toronto (Ontario) M4Y 2T8
Phone (416) 944-3099 / FAX (416) 944-3488

conrad@clevercup.com
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Deer Beer Company President

The purpose of this fax is to draw your attention to a striking new plastic beer bottle and cup 
which are being introduced to the market place.  The new plastic beer bottle and cup are based on 
the revolutionary design of a new disposable paper cup, the CLEVER CUP, which is being 
introduced to the hot beverage industry.

The striking design and functional superiority of the Clever Cup over competitive products can be 
readily applied and adapted to any industry which uses disposable or recyclable beverage or food 
containers, such as the beer industry.  Please visit our web site at www.clevercup.com and click on 
CLEVERBOTTLE for further information.  If you are interested in the development and introduction 
of this exciting new product, we would greatly appreciate a response by fax or email at the earliest 
possible convenience.

Sincerely,

Conrad Martin

FAX MESSAGE

Box 1164, Station F, Toronto (Ontario) M4Y 2T8
Phone (416) 944-3099 / FAX (416) 944-3488

conrad@clevercup.com
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The Clever Cup
Gets  Introduced
to the Industry

Offering a unique 
opportunity

by Scott Berube

According to Sue
Mecklenburg of Starbucks,
"It’s hard to get real cre-

ative on a paper cup- it’s not
rocket science."  Conrad Martin
begs to differ.  His dramatic new
pleated disposable paper cup, the
"Clever Cup" (patent pending),
is poised to take the market in
disposable hot beverage cups by
storm.

Martin points out that existing
paper cups simply do not pro-
vide the insulation against hot
contents needed to protect con-
sumers.  As a result, many coffee
houses resort to double-cupping,
which effectively doubles the
cost of a hot beverage cup.
Others make use of expensive
supplementary insulating
sleeves.

Martin suggests that the Clever
Cup represents a revolutionary
design advance over competing
products, and may well render
other methods of providing insu-
lation against hot beverage con-
tents obsolete.

The brilliance of the Clever
Cup stems from its unique,
pleated body.  Martin notes that
the Clever Cup’s pleated design
is not only more attractive than
competing products, and far eas-
ier to grip securely, but also
effectively insulates the user’s

hand against hot contents, pro-
viding confident ease of use and
much greater safety.  "It may not
be rocket science, but it’s a far
superior disposable paper cup!"
Martin observes.

Martin and others in the indus-
try expect that the Clever Cup’s
pleated design will be the break-
through idea that spurs increased
sales of take out beverages.  "We
think it’s going to spread like
wildfire," says Martin, who is
both the inventor and designer of
the Clever Cup.

Martin anticipates that major
gourmet coffee houses such as
Starbucks, The Second Cup, Tim
Hortons, McDonald’s and others
will find the combination of fea-
tures embodied in the radical
new Clever Cup impossible to
ignore.  
He predicts that it is only a mat-

ter of time until it becomes the
standard by which other cups are
measured.  Preliminary market
research shows that initial proto-
types of the Clever Cup have
been universally praised in terms

of both appearance and function
by those who have tested it.
Martin emphasizes that "it really
works!"

"There has been a malaise in
the paper cup industry, and we
see the whole idea of the Clever
Cup as a unique opportunity to
break through that malaise,"
says Martin.  Although its
appeal has no practical limit, the
Clever Cup has been specifical-
ly designed for gourmet coffee
houses.  Fully 19% of the
world’s US$70 billion coffee
production is sold in gourmet
coffee houses, which constitute
the fastest growing sector of the
coffee industry.

According to Martin, informal
surveys indicate that an over-
whelming majority of take out
coffee consumers state that they
are "concerned" or "very con-
cerned" about the safety of
existing hot beverage cups, and
that is a risk in itself.  Clearly,
there is a massive and rapidly
growing potential market for
Martin’s smart new Clever Cup.

Conrad Martin, Inventor and Designer of the pleated Clever Cup.











In the fiercely competitive coffee market, the 
dramatic new Clever Cup can give you the edge.  
Combining distinctive and attractive good looks with 
superior quality and functional performance, this 
new disposable paper cup gives more of what 
customers want.

The Clever Cup's pleated design offers superb 
insulation against hot contents, virtually eliminating 
the safety concerns that plague the industry.  
Customers will appreciate the Clever Cup's high 
quality, easy-grip surface texture and its distinctive 
safety advantage over competitive products.

The time for change is now.  Be the first to introduce 
this remarkable new innovation to your coffee house.  
With its good looks, premium quality and superior 
functionality, the Clever Cup can provide you with a 
strong marketing edge over your competitors.

Don't wait for your competitors to gain the 
advantage over you; be the first to put the smart new 
Clever Cup to work for you!

Who will be first...

In this fiercely
competitive
Coffee Market
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“In the past ten years, as the global coffee market swelled from $30 billion to $70 billion,”
Fortune, December 4, 2002

“The specialty coffee sector has grown enormously in the past decade and now constitutes about 19% of the coffee market in the U.S.
and 10% of exports worldwide.”

Fortune, December 9, 2002

“U.S. Paper Cup Market- 115 Billion Cups sold annually- 34 billion hot drinks- 29 billion retail cup sales- 52 billion cold drinks.”
Foodservice & Packaging Institute Inc.

“Paper cup was invented for water consumption around 1910. In 1915, the design was
improved by the introduction of the raised bottom, and in 1919, by the rolled rim. Paper

cups for hot drinks arrived around 1930 and the Styrofoam cup was patented in 1954.”

“The National Coffee Association estimate U.S. operators sell about 124 million
cups of coffee daily.”

IBD, January 1997

“100,000 scalds in the United States result from spilled beverages and food.”
U.S. Statistics. International Association of Fire Fighters-2002

“Coffee at temperature of 180 to 190 degrees Fahrenheit, if
spilled, causes third-degree burns (the skin is burned away

down to the muscle/fatty-tissue layer) in two to seven seconds,”
Center for Justice & Democracy March, 2003

“The average number of cups consumed per drinking-
rising from 3.1 cups to 3.3 cups of coffee per day”

New York (June 13, 2001)

“More Americans than ever are drinking coffee on a daily
or occasional basis in 2001-80% of U.S. over 18 years of

age, representing 164 million people.”
New York (June 13, 2001)

“Coffee ranks #2 among the world’s top commodities (oil is No.1)
Report on Business/November 2002

“The ‘world has 25 million coffee growers”
Fortune, December 4, 2002

“Annual amount spent on coffee purchased in Canadian Restaurants and
coffee shops $2.5 to $3 billion”

Report on Business/November 2002

“Starbucks, which does not franchise, has over 6,000 in more than 30 countries, with
three new stores opening every day.”

Fortune, March 30, 2003

“Average Tim Horton’s franchise has annual revenue of more than $1.3 million- 155 U.S. stores- 800 Tim
Horton franchisees, whose 2,100 stores employ 55,000 people. Revenue hit $2.1 billion in 2001”

Report on Business, December 2002

“Second Cup location in Canada 400-revenue $173 million”
Report on Business, November 2002



The Pleated Clever Cup: The Analyst's Perspective.

Fundamentally unchanged since their introduction in the 1930s, disposable 
take out beverage cups have suffered from an inability to provide both 
safe insulation from hot contents and environmental responsibility.  Foam 
cups offer effective insulation but constitute an environmental disposal 
hazard that many in the industry are increasingly unwilling to accept.  
Recyclable paper cups are more responsible environmentally but provide 
little protection against burns caused by hot contents.

Conrad Martin's Pleated Clever Cup represents a dynamic leap forward, 
providing stunningly effective insulation against hot contents in a 
stylish new, recyclable paper cup.  This unbeatable new package instantly 
leapfrogs the competition.

Coffee houses will have to move quickly to take advantage of this new 
product because industry analysts will rapidly spread the word about a 
package that will have instant appeal to today's sophisticated, safety-
conscious coffee consumers.

Combining unprecedented utility with a remarkably appearance, the Pleated 
Clever Cup will generate enormous good will and trust in consumers and in 
the paper cup and coffee industry.

Analysts know that with a patent pending on this exciting new product, 
they will have to move quickly to ensure that coffee houses and investors 
do not have to wait twenty years while others benefit from a lucrative 
opportunity.

The first stage of our development strategy is to advise investment 
analysts and business people in the coffee industry of this new product.  
The results of this promotional effort will determine the specific 
business development trajectory the Clever Cup will follow: private 
investment, partnership with an established company in the paper cup 
industry, the granting of exclusive rights to a franchise firm, or perhaps 
a stock exchange listing.

Once our development strategy has been determined, analysts will be 
informed of specific details concerning the product's introduction to the 
market place.  Our goal is to aggressively promote the Clever Cup and its 
benefits, and to move into manufacturing and marketing as quickly as 
possible.

Clevercup.com
conrad@clevercup.com
05/20/03 3:30pm

To: Research Analysts
cc: Internet Posting
Subject: Paper Cup



A Corad Creation Corporate
Social Responsibility 

Corporations that take an active role in benefiting their communities gain 
respect and admiration. The corporate identity of The Body Shop, for example, 
is connected with commitment to environmental causes, while the name 
McDonalds is synonymous with Ronald McDonald Children’s charity.

As a creator of products under the brand name A CORAD CREATION I also need 
a responsible role in the community. As the creator of so many children 
products, it is my wish that our corporate identity becomes associated with a 
sincere effort to discourage youth smoking.

Smoking habits or addiction begin with the young. Children and youth in all 
socio-economic groups are subject to the temptations and negative health 
effects of smoking.

A Corad Creation aims to take a meaningful role in discouraging smoking at its 
origin by encouraging youth to replace passive addiction with a positive, 
active attitude toward life.

Our campaign to draw attention to the problem of youth smoking will focus 
on the message: GET OUT! GRAB LIFE! Smoke free!

We hope that the Corad brand name becomes associated not only with the 
goods and services we provide, but also with a genuine contribution to a social 
cause of great importance.



COMMENTS 

As an inventor seeing something that isn't there yet is a 
tremendous task, therefore constructive comments 

and opinions are always welcome to improve and bring 
a new product to the market place. Thank you

email conrad@clevercup.com



CONTACT US 

Conrad Martin
Inventor & Designer

P.O. Box 1164 Station 'F'
Toronto, Ontario
Canada M4Y 2T8

email: conrad@clevercup.com

Phone: 416 944-3099

Fax: 416 944-3488 

note: A response or comments by fax or e mail would greatly be appreciated.

Conrad Martin

Founder & Promoter


